9N HAF Vol. XII No.IV Oct.-Dec. 2022 ISSN: (P) 0976-5255 (e) 2454-339X
Available at: http:/shodhmanthan.anubooks.com

s iR SuTaaT U 9 | 919

qIfe: 13.12.2022
e 26.12.2022 100

AT HAR
Sremrefl, Aferd s fawmT
EAGERCRCICOIRUAE AP
e praveshchopral @gmail.com

I
STl T P! FIRE vl ¥ 135797 P1 v Ieqe Yid’ Bl T
7 v@geHv @ off V&l &1 FiF 1359 39T i gv SEna §ar 81 §9
SITETY ¥ GUHIFAIS]] P] 371, VET—E, 31g YT T FqHId 4 ¥ Grel Sl
& gHIeTy SIS, JAH IYHITTT & vGHIT P oY SYIG 7T & | ST §F
ST & 35197 BT 95197 [T STy &1 §97 FHIY 135797 FT 1T STHIFAN]
P FGETY GV DT & &/ FF e [59T @ TGy [Rer iV AT &
fofy &ar & silv geure @¥ies @ fory 3R §rar &/
JRIE iFT H 41d, 371e19 Y SEITT GINT WITT &l & [oreed afad
P VOIS 91T P gFIar [ & STl 1asge v dva wHy [AeraT Aarar
P TRTF & HT—AIF H 3% FBIN B BTV I~ Ed] ¥Ed & UG &
79 W SUIT B HPIT & FFHA FIG FIIT BV [G9T B VG BYA &/
Flfer SyHIFdr @q 397 @ c@GdT & T9 98 WIFAH [@FIT F 01T Bl
THETT BT G BT &/ O ¥, ET¥ TP, IHIE, BIE, 9 GYT], ST
fAd 3fe | g9 gearq SUHITIT ST GG 8 T TE1 &7 [T St &
gvgd Fe-9F & Ge I8 & 1% 1AsuT I SuHIFd JEe 4
1T B THI & 3 [T FHIY 13579, SuHITIT TEvIFId) gHfdd #ear &/
I UF 4 TE AT BT AT 197 T E
=T 7g
3Ie1g, G&IYT, YId, OyIE, [deyT, YId, SIElAE, SUHIw] TEIR,
aReTs, |
T 1 URRATE v § Afad a9 &1 93 & fofg wragad el a1
Hid e ATHI BT YANT 3R &1 © | o9 b “|duem Rig, s vd et =1 3500
W 3000 §.qd ferarHas foIf (Pictographs) @1 Ui gl & w4 # SUART 8 o117 QiR
ot 1 f[apra F9g & AR 98 o | 39 UBR fofft Ao & & &l Oy &=
H wEre g g3 | oMy fa=id &l S a1 # T[S &1 &I W &1 © | ST

620




I HAF Vol. XII No.IV Oct.-Dec. 2022 ISSN: (P) 0976-5255 (e) 2454-339X
Impact Factor 8.783 (SJIF)

@ TCATT 7 1440 3. H TR R} BT MIHR fham | g8 vwanq fasmos & &5
TSI aTTg | 1473 H Ao daacE F SIS 99T 3 U8l Udiid &g 9911 3R B 99
T 1477 ¥ FUSH AT A vE fwmes giad fbar w3 59 yeR foRiie seRl ©
e & gearq fagmos & wa & oY & " | 9fr S o | “Td FHreRas |
1652 3. H PIH! Pl Wagdd A= fad gafl, S SURId 1657 H dldelc AR 1658 H
=1 BT fasmoA gfad gam 1 Slenfiie »ifd @ gear geor do-ile @1 Ao sk
31feres T | 81 &I QIR SR &t AHRIGaT # gaerrd I o | fasme & &3 # o
e, TGS AR®, TP T A BT &I ARG ET & | “9IRd &1 g sfogms
ST 200 Y GRTAT 2 | 29 SIa¥I 1780 H SR fRd®! & §RT Ugel WIRAY FHAERI Bl
B3N Bl TS off, R a7 TToie & 1 9 ST il 8 | 9Rd | a9 & &t
ATEATRID {32 < & foR) 1905 3. H I SARM U Ul -1 g & RRTg # fsma=
TOIRAT BT RITYAT &1 |"° §9S g18 9IIRA H FaArd BT goral o H [Isu+ &1 97 JfAep
21| fgdiia favagg & e avgail & IcTad dgd ool i § BN o 3fR S IR
& BRI BUCIT Y IATRT DI ATH F AE A= H d9 N AT IS AN
o & ford fasmu=l R 1fdre wd 89 T | 39 UoR fR—R FH=Rg= 7 fasmoE
T YT I1STE AT PR T | 70 & Td H IATE 914G BT & H IGHR, A9 Bl
ST vd Sofifas= R gaRd fhar S &1 dol 59 USRI & 99d § SR+
fagmom & RAft= wreedl & gRT e # ORga fear o <@ 2 99 gg fasmes
ITAGRI & §RT QT ST 2, T9 g8 AU 394 &qd & AR [ISmu= 91a BT I8o1
B BT YA IR 8 | $HD I STHIGA & §RT SIS WRIGAT & AT 7181, &7 iy
forar <rar 2 1 I8 Aol fosy SauTe @ arTd BT " AT 98T Bl BRI BRal & |

fasToT @& gl

According to American Marketing Association

“Any paid form of non-personal presentation ideas, goods and services by an identified

sponsor.”

= aR¥TT § fgmo e, Sarel siear darsll & vy # sraafdkds e ol
TR B | 39 U FFIR¥Ed UriSie §RT YA & daol H AT GAIRG DI S & |

According to James E. Littlefield & C.A. Crickpatrick

“Advertising is mass communication of information intended to persuade buyers so as to
maximize dollars profits.””
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wTersy $ MARUTI SUZUKI SERVICE

IT'S RAINING e
PEACE OF MIND.

Avail great monsoon service offers from the Iusfids
7+ to the 31+ of July, and get your car rain ready.

El T

COMPLEMENTARY* MONSOON READY VEHICLE
HEALTH CHECK OE&_A ATTRACTIVE OFFERS* &
(WIPER BLADES, TYRES, BRAKES, WINDSCREEN, P©)S ON PARTS AND ACCESSORIES SR
BATTERY, ELECTRICAL SYSTEM) ~ P

5 Book an appointment today
Fid
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